


 

 





 

 

 

 

 

 

INITIAL PREPARATION 

http://www.marylandpublicsschools.org/


 

 

 

 

 

 



 

 

 

 

 

 

 

 



WHAT MAKES A SOCIAL MEDIA MESSAGE 

WORTH SHARING?  

 

 

 

 

 



WHAT MAKES A SOCIAL MEDIA MESSAGE 

WORTH SHARING? 

 

 

WHAT AUDIENCE USES SOCIAL MEDIA?  

 

 

 

 

 

 

WHAT IS A HASHTAG AND HOW IS IT USED?



TERMINOLOGY 
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o 

o 

 

 

 

 



WHO IS THE TARGET AUDIENCE? 

 

 

HOW OFTEN SHOULD I POST ON FACEBOOK? 

WHAT IS THE BEST TYPE OF CONTENT TO 

POST? 

 

 

 

 

 

HOW TO CREATE A FACEBOOK BUSINESS 

PAGE 

 

 

 

 

o 

o 

o 





HOW TO POST FACEBOOK CONTENT 



 

 

 

 

HOW TO CREATE A FACEBOOK PHOTO ALBUM 



 

HOW TO CREATE FACEBOOK EVENTS 



 

 

 

 

 

 

 

 

 





EXAMPLES OF FACEBOOK POSTS 

 

 

 

 

 



TERMINOLOGY 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



TERMINOLOGY 

 

 

 

WHO IS YOUR TARGET AUDIENCE? 

 

 

 

HOW OFTEN SHOULD I POST ON 

INSTAGRAM? 

WHAT IS THE BEST TYPE OF CONTENT TO 

POST? 

 

 

 

o 

o 

 

 

HOW DO I SET UP AN INSTAGRAM 

ACCOUNT FOR MY SCHOOL? 









HOW DO I SHARE CONTENT ON INSTAGRAM? 





EXAMPLES OF Instagram POSTS 



TERMINOLOGY 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



TERMINOLOGY 

 

 

 

 

 

 

 

 

 

WHO IS MY TARGET AUDIENCE? 

 

 

 



CREATING A TWITTER ACCOUNT FOR YOUR SCHOOL 

http://www.twitter.com/


SETTING UP YOUR TWITTER PROFILE 



HOW TO TWEET CONTENT 



TRACKING TRENDS 

EXAMPLES OF TWEETS  
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http://www.simplek12.com/stem/10-stem-holidays-to-celebrate-in-your-class/




FACEBOOK 



TWITTER 



INSTAGRAM 

SNAPCHAT 

 

 

 



 

 
 

NOTE: additional themes can be developed, including for CTE month, American Education Week, etc. 

 





 

 

 

 





 

 



 

 

 

 

 

 

 

 

 

 

https://www.canva.com/
https://www.picmonkey.com/



